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Global Pet Food Market
Scope of the Report
The report titled “Global Pet Food Market: Trends & Opportunities (2014-2019)“ provides an insight
into the market dynamics and various trends and opportunities associated with the global pet food
market. The report gives a detail insight into market growth and pet food sales over the past five
years.

It further captures the global share based on regional analysis, type of food, retail channel

and type of companion animal. It also includes the changing trend in the global pet food market. The
report also discusses about domestic market of United States which is the largest contributor in the
global pet food market, Australia and New Zealand. The report concludes with a brief discussion of
major factors driving the global pet food market and profiles major players including Purina, Del
Monte, Mars and Hill’s Pet Nutrition.
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Company Coverage
o Nestle Purina
o Mars
o Hill’s Pet Nutrition
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Global Pet Food Market
Executive Summary
Today it is significant that dogs, cats, and other domesticated animals are providing psychological and
physiological benefit in human life. Whether it is a cat, dog, or other pet, domesticated animals are

interwoven into the social and emotional fabric of individuals and families lives. The global pet industry
has undergone drastic change over the past decades. The industry became commercialized in 1860
with the invention of first dog biscuit in England, and since then it has witnessed many changes and
trends. Pet food, one of the major segments of pet industry, has grown significantly over the years

and currently the pet food industry is growing at a moderate pace.

One of the major factors

contributing to the growth of pet food market is humanization of pets leading to stronger bond
between pets and humans. Today the owners consider their pet a member of the family and like family
members, owners have become more concerned about the health and well being of their pets. The
growing bond between humans and animals and growing pet health concern amongst owners would
continue to drive the pet food sales and demand in the pet food industry.

Global Pet Food Market: An Overview
The growing humanization of pets has fuelled the pet food & pet care market worldwide. The market has surprised the
investors and analysts as it continued to grow during the recession struck period as well. In addition to it, the
advancement in animal nutrition and health has also played a crucial role in changing the dynamics of the industry. The
launch of new products including science diets, organic or natural food and refrigerated products has spurred consumer
purchases.
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• The Global Dog & Cat food sales grew at a CAGR of……..% during 2008-2013.

• The market is projected to grow at a CAGR of………. during projected period of 20142019.

Global Pet Food Market
The global pet food and pet care products are sold through extensive and wide range of retail channels
across the market. It includes hypermarkets, supermarkets, pet stores, petshops, grocery
retailers, veterinary clinic and other non grocery retailers.
Global Pet Food Market Sale, By Retail Channel, 2012
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Hypermarkets and Supermarkets constitute the largest share of….% and ….%
respectively in 2012.

Growth Drivers of Pet Food Market
Humanization of Pets
• …………………………………………………….
• …………………………………………………….
• ……………………………………………………
• …………………………………………………..

Per Capita Disposable Income
• …………………………………………………….

Emerging Pet Markets
• …………………………………………………….

• …………………………………………………….
• ……………………………………………………
• …………………………………………………..

Rising Urbanization & Changing
Demographics

• …………………………………………………….

• …………………………………………………….

• ……………………………………………………

• …………………………………………………….

• …………………………………………………..

• ……………………………………………………
• …………………………………………………..

